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Challenge

Medallion Dusk's unique blend of the traditional and contemporary appealed to a specific 

market niche, but effectively reaching and converting this niche market posed a significant 

challenge. The brand required a comprehensive, strategic, and targeted digital marketing 

approach to extend their reach, increase visibility, and enhance online sales.



Strategy
Target Audience Segmentation: The campaigns were 

designed to target a niche market that appreciates a 

fusion of traditional and modern aesthetics in jewelry. 

The audience included individuals with a love for 

handmade artisanal crafts and a preference for 

unique, culturally rich jewelry pieces.

Dynamic Retargeting: A range of campaigns was 

implemented, each with its unique focus. For 

instance, the "Top-Glam Affair" and "All-New 

Testing" campaigns aimed to introduce and promote 

the brand's offerings, while the "Middle-All 

Collections" campaign was a comprehensive 

showcase of Medallion Dusk's entire collection, 

aiming to attract a broader segment of potential 

customers.



Cost Management and Budget Allocation: 

The brand managed its budget smartly 

across different campaigns, ensuring that 

even high-cost campaigns like "Middle-All 

Collections" provided a solid return on 

investment. High-performing campaigns 

received more budget allocation, leading 

to a substantial return on ad spend (ROAS).

Performance Analysis and 

Optimization:  Continuous monitoring 

of campaign metrics enabled prompt 

adjustments for enhancing campaign 

effectiveness. Key performance 

indicators such as Cost per Result, 

CPM, CTR, CPC, and ROAS guided these 

optimizations.



Customer Engagement: Leveraging ad 

campaign data, Medallion Dusk 

effectively engaged potential 

customers with captivating content. 

This, combined with a user-friendly 

website, led to increased click-through 

rates and sales conversions.



Results 



Reach and Impressions: The campaigns collectively 

reached an audience of over 1.1 million with more than 

3.1 million impressions, ensuring Medallion Dusk's 

products were widely viewed.

High Purchase ROAS: Most campaigns successfully 

achieved a return on ad spend (ROAS) for website 

purchases. Top performers included the "Top-Glam 

Affair" and "All-New Testing" campaigns, with a ROAS of 

7.96 and 6.81 respectively.

Cost-Effective Campaigns: Some campaigns 

demonstrated cost-effectiveness with a lower cost per 

result. For example, the "Top-Glam Affair" campaign 

had a cost per result of PKR 796.60.

Click-Through Rates (CTR): Several campaigns had a 

CTR over 4%, a benchmark for successful campaigns, 

implying high levels of audience engagement and 

interest.

Increased Website Purchases: The campaigns resulted in a 

significant increase in website purchases. The "Middle-All 

Collections" campaign stood out with 416 website purchases, a 

notable achievement.

Results 



READY TO HAVE AN IMPACT?

Let’s connect and grow your business digitally!

Write to us at  hello@mediafactory.biz

Or whatsapp us at +923048530008

1st Floor, Daftarkhwan, Vogue Towers, MM Alam Road, Gulberg III, Lahore. 


